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[ Impleinentation of an Invention Format] 

Hereinafter, implementation of format of this present 
invention will be described. Fi.g.l is the diagram explaining 
form of advertising for the present invention as an example of 
10 a general home appliance-merchandising store. Fig. 2 is the 
diagram showing the representation example of Web page that has 
•a personal traclcing record of purchases. Fig. 3 is the diagram, 
explaining the procedure to create individual advertising data 
from a purchasing history data. 
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[0007] 

The'present invention stores a user (customer) purchasing 
history as a database, and after that it issues and prints out 
a personal user ID and password and sends them to- the user by 
20 direct mail. When the user receives it, he/she accesses to the 
required page on the WWW (World Wide Web) browser. By entering 
the ID and password, the user sees the www page displaying the 
advertisement information based on the user purchasing history. . 
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[0008] 

When a user purchases a product at a general home 
appliance-merchandising store, the store records the following 
information:" Product Name, Manufacturer Name, Model -Number, 
5 Price of the Product, Color of the Product, Date of Purchase, ■ 
and User Information (Name, Address, Age, Gender, and Telephone 
Number) , and these information are stored as a purchasing history 
database as Fig.l.. The party Who stores the purchasing history 
database (the appliance store in this example) issues ID and 

10 password for every customer . Issuing ID andpassword is conducted 
only in the first time, and it uses and distributes the ID and 
password to individual customers on a permanent basis after that . 
The issued or already issued ID and password are printed on the 
DM to send to the customer . Themessage ^'Please visits our Homepage 

15 . with the distributed ID and password" is printed in the DM. When 
the user, who received this DM, accesses the store homepage using 
- WWW browser from a mobile phone and puts his/her ID and password, 
the designated program (cgi script, for example) is started from 
the ID and password entered in the WWW server-. Then HTML (Hiper 

20 Text Makeup Language) based on an individual customer is returned 
that is presented in Fig. 2. A Fig.2 present a Web page that has 
a HTML layout, and it complies with a customer history data and 
presents the adequate product determined for a user. 
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[0009] 

Then, a procedure to create the individual advertisement 
data, which is stored on WWW server from purchasing history data, 
is described by Fig. 3. The .data is categorized to product- 

5 purchased, manufacturer, purchase time, and price from 
purchasing history data . ' They are used to develop an advertising 
policy on the new product over purchased product, the product 
. of the same manufacturer, and a well-developedproduct . And then, 
it pulls off an advertising product, which matches a purchasing 

10 history data and an advertising policy, from the product database, 
that wanted to be advertised, and it layouts the . product' s 
illustration and characters by. HTML format. This layout page 
is going to be saved on WWW server by customers. When a user 
accesses to the WWW server like this and puts his/her ID. and 

15 password, he/she is identified as individual customer. Then an 
individual advertising HTML page created by the system mentioned 
above is returned. Following advertisements are example of 
considered contents to be placed on the individual customer HTML 
page: The advertisement that explains the total amount of the 

20 service offered, such as putting a matching memory on the 
customer's computer or installing ' a car navigation on the 
customer's car, will be effective in businesses, such as sales 
outlet for personal computers and automobiles, that customers 
need product support and optional products purchase after their 
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purchase of the product. 
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